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The CCPA defines both “aggregate consumer information” and “deidentified information.” 

Aggregate consumer information is defined to mean “information that relates to a group or category

of consumers, from which individual consumer identities have been removed, that is not linked or

reasonably linkable to any consumer or household, including via a device.  "Aggregate consumer

information’ does not mean one or more individual consumer records that have been deidentified.”1

Deidentified information is defined under the CCPA to mean “information that cannot reasonably

identify, relate to, describe, be capable of being associated with, or be linked, directly or indirectly, to

a particular consumer, provided that a business that uses deidentified information:

(1) Has implemented technical safeguards that prohibit reidentification of the consumer to whom

the information may pertain.

(2) Has implemented business processes that specifically prohibit reidentification of the

information.

(3) Has implemented business processes to prevent inadvertent release of deidentified information.

(4) Makes no attempt to reidentify the information.”2

Notably, the definition of “aggregate consumer information” explicitly excludes deidentified

information from its scope, even though it is possible that both definitions could apply to the same

data set.  The functional difference between the two definitions is primarily that the definition of

aggregate consumer information applies solely to the data itself, whereas the definition of

deidentified information also incorporates and considers the conditions under which such data is

held.  In any event, the effect is the same: whether aggregated or deidentified, the data is no longer

“personal information.”

For more information and resources about the CCPA visit http://www.CCPA-info.com.
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This article is part of a multi-part series published by BCLP to help companies understand and

implement the General Data Protection Regulation, the California Consumer Privacy Act and other

privacy statutes.  You can find more information on the CCPA in BCLP’s California Consumer

Privacy Act Practical Guide, and more information about the GDPR in the American Bar

Association’s The EU GDPR: Answers to the Most Frequently Asked Questions.

1. CCPA, Section 1798.140(a).

2. CCPA, Section 1798.140(h).

Data Privacy & Security

California Consumer Privacy Act

General Data Protection Regulation

MEET THE TEAM

This material is not comprehensive, is for informational purposes only, and is not legal advice. Your use or receipt

of this material does not create an attorney-client relationship between us. If you require legal advice, you should

consult an attorney regarding your particular circumstances. The choice of a lawyer is an important decision and

should not be based solely upon advertisements. This material may be “Attorney Advertising” under the ethics and

professional rules of certain jurisdictions. For advertising purposes, St. Louis, Missouri, is designated BCLP’s

principal office and Kathrine Dixon (kathrine.dixon@bclplaw.com) as the responsible attorney.

RELATED PRACTICE AREAS

Christian M. Auty

Chicago

christian.auty@bclplaw.com

+1 312 602 5144

https://www.bclplaw.com/a/web/159052/bclps-practical-guide-to-the-ccpa-usa01-12167951.pdf
https://shop.americanbar.org/eBus/Store/ProductDetails.aspx?productId=327790006
https://www.bclplaw.com/en-US/people/christian-auty.html
https://www.bclplaw.com/en-US/offices/chicago.html
tel:%2B13126025144

